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• 23+ years’ experience as a designer, writer and brand consultant / 
strategist

• Worked with global clients from all sectors

• Digital background too, including websites, film and social

• Charity, health and education focussed for the past decade

David Crichton
Creative Director & Brand Strategist
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IE is a leading Brand & Digital agency for 

charity, health and education clients based in the 

heart of Birmingham. We’ve been making a 

difference for over 30 years.
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Our Clients

Some of our values-driven clients...
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Our Clients

Including ACO members...
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Our Clients

Including ACO members...

?
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Our Services

Brand

Brand Research
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Internal Engagement Brand Messaging

Campaign DesignBehaviour ChangeVisual Identity



User Research & Discovery UX Design CMS Websites CRM Integration

Mobile AppsCustom BuildsInbound Marketing

Our Services
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Digital



Our Awards
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Our Awards

Winner Best Agency Culture 

IE Brand & Digital

2025 Finalist for Brand Development 

& Digital Innovation
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Our Awards

ACO Annual Conference 2025 | IE Brand and Digital | September 2025



Our Accreditations
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What do we mean 
by brand?
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vision
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Simon Middleton, Self-appointed Brand Guru
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“The sum total of all the meanings 

that all your possible audiences 

carry around about you in their 

heads and in their hearts.”



Michael Eisner, Former Chief Executive of Disney.
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“A brand is a living entity – and it is 

enriched or undermined cumulatively 

over time, the product of a thousand 

small gestures.”



Jeff Bezos, Amazon Founder.
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“Your brand is what other 

people say about you when 

you’re not in the room.”



Brand
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Brand Reputation
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1. A stamp of ownership

2. A mark of quality

3. A signifier of a product/organisation/service

4. A symbol of status that maybe reflects well upon me

5. A community where I can belong
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Your brand is all of these:



Brand as a person...
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Dave Crichton
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1. Integrity

2. Visibility

3. Credibility

4. Emotional Appeal
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Best brands:



iebrand.co.uk  |   iedigital.co.uk  | @iedesign



iebrand.co.uk  |   iedigital.co.uk  | @iedesign



iebrand.co.uk  |   iedigital.co.uk  | @iedesign



Instinct 
Emotion
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Five ways you may need to 
adapt your brand?

ACO Annual Conference 2025 | IE Brand and Digital | September 2025



1. Evolve to survive
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Est. 1655Est. 1883Est. 1902
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?
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2025 20751975
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2. Let beneficiaries know you can help them
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Literature

Clergy Support Trust –  Brand Guidelines 33
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Pop-u p  stand
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3. Offer beneficiaries more than money
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• Mental Health & Wellbeing Support

• Occupational Health

• Physical Health

• Signposting

• 24/7 Support

• Emotional Support

• Helplines

• Legal Support

• Housing Advice

• Financial Advice

• Holistic Support

• Relationships
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4. Help beneficiaries to overcome barriers
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How can we help?
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MENTAL HEALTH 
COURSES 2020
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RAFA MENTAL HEALTH COURSES
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5. Demonstrate impact
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Any Questions?
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Thank You
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